
 

 

 

               
 

 

 

 

 

 

 

 

 

 

         
          

 
       

   
 

     
 

         
 

 

     

      
        

     
 

           
      

 
       

      
        

        

      
        

        

     
  

    
    

 

CAPITAL ONE SPRING AFFILIA  TE &   
INFLUENCER MARKETI NG GUIDELINES    

A.  How t o  Talk  About  Capital  One Spring –  “Do’s”  
What is Capital One Spring?  

Capital One Spring is a free online marketplace that helps small businesses save on the things they purchase 
every day. Things like shipping, phones and phone plans, office equipment, and more.  

Spring deals are negotiated one-by-one by Capital One procurement experts, who use their expertise to 
negotiate competitive, and sometimes, best in class deals on business expenses.  

Spring is free to use, with no hidden fees for members and no kickbacks to Capital One.  

Best yet, Spring is available to all businesses, even if you aren't a Capital One customer. Registration is quick 
and easy, and members can start saving immediately.  

How does Spring work?  

Sign up is quick and easy, and members have several options to suit their needs. Non-Capital One customers 
provide  their  name,  email  address  and  company  name.  Capital  One  customers  can  sign  in  using  their 
existing online banking credentials. You can also sign up with their Facebook username and password.  

Once signed in, members click the deal they want to take advantage of, and are taken to the merchant site 
where the transaction takes place.  

Spring helps small businesses save on everyday expenses. In most cases, the savings happen at the point of 
purchase, with no waiting for refunds or rebates. Spring pricing meets or beats readily available published 
discounts, except in the event of flash price drops or special holiday pricing events.  

How much does Capital One Spring cost?  

● Spring is 100% free to join and members keep 100% of the savings – no hidden fees, and you don’t even
need to be a Capital One customer to take advantage of the discounts. 

Here are some acceptable soundbytes:  

● Spring negotiates deals on the goods and services businesses use most and pass the savings directly to 
its members 

● Spring offers differentiated discounts on the goods and services businesses purchase every day, like
shipping, phones and phone plans, travel expenses, office equipment and supplies, and more! 



 

  
 

  

  
 

 

  

  

 

 

 

 

 

  
 

 

 

 

 

 

 

        
      
    

          
    

        
         

       
 

          
   

         
   

     

 

     
       

       

         
      

             
  

       
 

       

        

       
  

  

           

            
   

            
   

       

● Spring helps businesses who don’t have the time or resources to negotiate one-off deals by doing the
hard work for them and passing 100% of the savings on to them 

● Spring is 100% free for everyone, even if you aren’t a Capital One customer 

● Quantified Claim: Small businesses can save up to $4,500 annually using Spring’s discount offers*
* Annual savings of up to $4,500 based on the median spend at small businesses with 10 or more 
employees using a Capital One Spark card at the 40 most popular Spring merchants as of December 
2021. 

● NOTE: This claim is subject to change and Spring marketing will work with Perform to notify 
publishers when changes occur. 

Do’s: 
● Do put a date on all articles mentioning Capital One Spring. 

● Do reference the full name, Capital One Spring, for the first reference, then simply, “Spring” thereafter. 

● Do use a clear and conspicuous FTC Material Connection Disclosure on every article, as close to the claims
or CTA as practicable, preferably above-the-fold. See section D below for details. 

● Leverage specific discount language from deal tiles on Spring website as verbatims 

● Do use modifiers and “hedging” language. I.e., “...potentially huge savings” or “helps you find” 

● Do mention that Capital One Spring has hundreds of thousands of small business customers, don’t specify
an exact number (in thousands) because this number is always changing. 

● Do tell users to “Get started,” or “Start saving now,” instead of saying “sign up” for Capital One Spring.
This, and similar wording, avoids implying that onboarding is laborious. 

B. How To Talk About Capital One Spring – “Do Not’s” 

● Do not disparage retailers. Do not imply that retailers are overcharging customers, cannot be trusted,
etc. The service is designed to help customers take advantage of money-saving policies these stores
have chosen to offer. (High Severity) 

● Do not use superlatives when talking about Capital One Spring. I.e., “Capital One Spring finds the best
deal / lowest prices / biggest savings.” (Medium Severity) 

● Do not materially connect Capital One Spring and Capital One credit card rewards. Spring deals are
separate from any rewards a customer may be earning on a Capital One rewards credit card and signing
up for Capital One Spring does not enroll a consumer into any credit card rewards program. (High
Severity) 

● Do not fail to insert the required FTC Material Connection Disclosure detailed above and in section D
below. (High Severity) 

● Do not state that Capital One Spring sells user data. Capital One Spring does not ever sell consumer
data. (High Severity) 

● Do not use the $4500 quantified claim without the *disclosure 



 

 

              
  

          
             

    

                     
                        

                 

              

  

                  
  

       

         
 

        

    
                      

           
            

               

             
             

   

             
          

    

      
       

  

 
 

 

 

                
     

 

 

 

C.  Answering Questions  From Consumers    
Affiliates & Influencers should not attempt to answer questions on any topic not covered by these Guidelines 
and  any  sensitive  topics  (for  example,  data  privacy).  These  questions  should  be  referred  to  Customer 
Service  at spring@capitalone.com.  

D.  FTC  Material  Connection  Disclosure  (High  Severity)    
The Federal Trade Commission (FTC) requires that all paid affiliate advertising and paid influencer endorsement 
relationships must be clearly and conspicuously disclosed if the paid relationship is not obvious to a consumer. Scrutiny 
has been high in this area. 

The disclosure must be clear and conspicuous: It must be as close to the claims or CTAs to which it relates as practicable; 
-It should be above-the-fold if a claim or CTA is above-the-fold; and - in at least 8 point font; - in  a shade that stands out 
against the background; and - for video ads, on the screen long enough to be noticed, read, and understood. 

The following disclosures (or substantially similar wording) may be used. If in doubt, contact Capital One / Perform[cb]  

for approval: 

● “Capital One Spring compensates us when you sign up and validate your email for Spring using the links we  
provided.” 

● “This [post/article/video, etc.] is sponsored by Capital One Spring.” 

● “Thank you to Capital One Spring for sponsoring this [post/article/video, etc].” 

This disclosure cannot be contained in a hyperlink to a full-disclosure elsewhere on site. 

Social media disclosure guidelines: 
● YouTube – Must be stated/displayed at the beginning of the video. A listing in the description is not enough.  

Depending on the length of the video, the disclosure may need to be repeated at various times throughout the  
video and again at the end of the video. Also, closed captioning should be provided for ADA compliance. 

● Instagram – Disclosure should be present in the first three lines before a reader would have to click ‘more.’ 

● Snapchat/Instagram Stories – The disclosure must be superimposed on image and conspicuous (i.e. font must be  
on a contrasting background & must be visible for a reasonable amount of time for your audience to understand  
the relationship) 

Reasonable hashtags / disclosures for social media platforms with limited characters: paid ad, sponsored, 
promoted, ad, Capital One Spring Partner: #paid ad, #ad, #sponsored, #CapitalOneSpringPartner. No other 
alternatives are permitted. 

If you have questions, reference https://www.ftc.gov/tips-advice/business-center/guidance/ftcs 
endorsement-guides-what-people-are-asking or don’t hesitate to reach out to Perform[cb] Agency using 
capitalonespring@performcb.com. 
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