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GRANULAR SEGMENTS, EX:
Homeowners in high-risk ZIP codes
Near-retirees with growing assets
Families in life-stage transitions

DYNAMIC BUDGET SHIFTS:
Boost bids on underpriced, high-intent Facebook

       audiences
Scale back on over-saturated, low-ROI keywords in Search
Test emerging channels using early signal models to
validate intent before full scale
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PRECISION TARGETINGPRECISION TARGETING

Insurers implementing
advanced segmentation
strategies drive up to a

30% increase in
customer lifetime value
and a 20% reduction in

churn rates

BEHAVIORAL SIGNALS OVER DEMOGRAPHICS:
Coverage-related search queries showing purchase research 
Time-on-site patterns showing genuine interest - 

       quote comparisons, dwell time, etc
Call triggers indicating purchase urgency

IMMEDIATE BENEFITS:
Prioritize spend on users ready to convert
Throttle back or exclude low-engagement audiences
Route high-intent leads to best-performing paths—call
centers, agent teams, or instant bind flows
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INTENT-BASED TARGETINGINTENT-BASED TARGETING

Allocating spend to
audiences exhibiting
high-intent behaviors

can lift conversion
rates by up to 3×

while trimming low-
value traffic

CONTINUOUS FEEDBACK LOOP:
Analyze lead-quality signals after every click or call
Shift spend in real-time to top-performing segments
Pull back from underperformers before risking media
spend escalating

SCALABLE CONFIDENCE:
Marketers can ramp up budgets knowing CPL remains
controlled
Small tweaks compound into major efficiency gains
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REAL-TIME OPTIMIZATIONREAL-TIME OPTIMIZATION

Companies using
real-time analytics to

optimize ad spend
reduce budget

waste by 15-30%

THE CPL CONUNDRUMTHE CPL CONUNDRUM
LOW CPL ≠ HIGH PERFORMANCE

Bargain-basement leads often drop
out before underwriting or renewal.
High-value audiences can inflate
CPL, sacrificing volume.
What matters more than cost per
lead? Cost per qualified policy.

TODAY’S MARKETERS TRIANGULATE
ACROSS THREE METRICS

CPL - keep it sustainable
Lead quality - focus on intent and
conversion rates
Scale - maintain volume for revenue
goals

CRACKING THE CPL CODE

A low CPL can look great on your dashboards, but if your pipeline’s filled
with unqualified prospects, you’re burning budget downstream: 

hours of wasted outreach, underwriting drop-outs, and missed renewal
opportunities. The most successful insurance marketers are moving

beyond top-funnel vanity metrics for conversion, scale, and profitability.

Insurance Marketers’ GuideInsurance Marketers’ Guide

ToTo Targeting Targeting
With PrecisionWith Precision

Perform ‘s Outcome Engine
generates 750K+ insurance leads

and inbound calls each month
across verticals like auto, health,

and life. Ready to optimize lead gen
for maximum ROI? Get in touch to

discover how it works now.
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